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Curriculum Vitae  

Prof. Dr. Dobbelstein 

29.09.1971 

Birkenweiler 4, 88699 Frickingen, Germany 

Dobbelstein@cr42.de 

 

For detailed information and references see www.cr42.com 

since 02 professor for market research and retailing at Baden-Württemberg 
Cooperative State University in Ravensburg 

04-08 vice-president of the Baden-Württemberg Cooperative State University 
in Ravensburg 

since 03  managing director Customer Research 42 

00-02 member of the managing board (marketing/sales and development) with 
Friedrich J. Keppel GmbH & Co. KG, Krefeld 

98-02 doctorate from the department of economics, retail and distribution at 
the University of Cologne, Prof. Dr. Lothar Müller-Hagedorn 

97-00 academic staff member at the Institut für Handelsforschung (institute 
for retail research), University of Cologne (IfH) 

91-96   study of economics at the Universities of Marburg and Cologne 

 

honorary professor at Durban University of Technology, South Africa 

best Paper Award Nordic Wholesale and Retail Association 

Elsevier Most innovative Research paper award 

Science-Transfer-Award City of Ravensburg 
 

109 publications (see appendix list of publications) 

145 presentations (see appendix list of presentations) 

47 university projects with companies (see appendix list of cooperative projects) 

201 supervisions of Bachelor-, Master- and PhD-theses (see cr42.com for a list) 
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Memberships / additional activities 

Supervisory boards / advisory councils 

 member of the advisory board Durban university of technology business school 
 supervisory board Privalor AG  
 advisory board Johanniter Bodensee-Oberschwaben 
 advisory council, 9 Levels Institute for Value Systems 
 various boards for the Bodensee-Oberschwaben chamber of commerce 

 

Currently teaching in MBA and executive programs at the following universities: 

 Kempten Business School 
 Vorarlberg University of Applied Sciences 
 Center of Advanced Studies, Baden-Württemberg Cooperative State University 
 Baden-Württemberg Cooperative State University 

 

Additional teaching experience: 

 Dresden International University 
 Chamber of Industry and Commerce Bodensee-Oberschwaben 
 Executive Management Training, German-Iranian Chamber of Industry and Com-

merce Teheran 
 Durban University of Technology 
 University of Johannesburg 
 University of Pretoria 
 University of Kwazulu-Natal 
 Cape Peninsula University of Technology 
 Vaal University of Technology 

 

Currently serving as an external PhD- / Master Examiner at the following universities: 

 Durban University of Technology 
 Cape Peninsula University of Technology 
 Leeds Metropolitan University - external PhD-Examiner 
 University of Pretoria - external PhD-Examiner 
 University of KwaZulu-Natal, external PhD-Examiner 
 University of Cape Town, external Master examiner 
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community engagement 
(non job related) 

 

Rotary Club Ravensburg 

Active member since 2004 

From 2004 to 2019 responsible for the international youth exchange of the Ravensburg club. 
This included many programs, the most important being a one-year international school ex-
change year. Personal responsibility for more than 50 exchanges of young people around the 
world, including African countries. This engagement was awarded with the Paul Harris fellow 
in sapphire. 

Additional active on-going hands on project support, e.g. supporting a stroke unity, baking 
Christmas cookies with little children, Christmas visits to old people’s homes. 

Rotary is a humanitarian, non-political and non-religious service organization bringing to-
gether business, professional, and community leaders in order to provide service to others, 
promote integrity, and advance goodwill, peace, and understanding in the world. 

 

Opportunities through education in Uganda 
(original German name: Chancen durch Lernen in Uganda e.V.) 

Founding and active member since 2010  

Personal contribution to the management of the organization as well as several visits to Uganda 
to support the local team. 

Opportunities through education in Uganda is a non-profit organization currently providing 
about 35 Ugandan children with a good education. Some of our children didn't have a home 
before. So we built a dormitory in Manyangwa near Kampala for them. At the moment 15 chil-
dren can grow up there in a sheltered environment. Fruit and vegetables are grown on the 
property and farm animals are also kept. This contributes to the supply of food. In addition, the 
children learn for life through the experience and the care of the garden and the animals. When 
living together in the shared flat, they learn how to live peacefully together and how to help 
each other. 

 

Engagement rewarding biplane flights  
(original German name: Dobbeldecker.de) 

Private charity biplane flights since 2010  

Within Dobbeldecker.de I reward people showing a high community engagement with a flight 
around their region in an open biplane. The passengers are either nominated or can apply 
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themselves. It is important that the candidates show community engagement. The more than 60 
flights range from a 16-year-old girl who volunteers to read to people in old people's homes, 
to a woman who has been working in children's hospices for 20 years, to the company owner 
who actively cooks for the homeless himself. 

Similar activities are conducted, but not actively marketed at Virginia airport in Durban. 

 

St. John Accident Assistance 
(original German name: Johanniter Unfallhilfe e.V. 

Board member since 2019 

Johanniter Unfallhilfe is a registered charity association. It provides care for children and 
youths, for disabled and elderly persons. They operate social centres, kindergartens, stationary 
institutions for the elderly, medical alarms and provide meals on wheels and run stationary and 
ambulatory hospices. Moreover, it engages in caring for dementia patients and the support of 
relatives. International activities are medical relief in response to disasters, support in restor-
ing civilian everyday life in crisis areas, establishing health care, medical training and skill 
enhancement, fighting infectious diseases and epidemia, and orthopedic treatment for disabled 
persons and war casualties.  

 
Animal sanctuary Birkenweiler 
(original German name: Lebenshof Birkenweiler) 

Founding member and deputy director since 2020 

The purpose of the non-profit organization is the ideal, active protection of animals, in partic-
ular help with the care and nursing of animals in need. Animals in need, injured, sick or threat-
ened with death are helped. The farm is currently home to over 70 horses, 5 lamas, 20 goats 
and sheep. cats, dogs, rabbits and chicken. Respect for nature and life is of central importance. 
Young people learn this in educational holiday camps through their active work on the farm. 

 

Support of local voluntary local firefighters 

After being a voluntary fire fighter for more than 20 years I have become a passive member and sup-

port the voluntary local fire fighters with facilities for training as well as financially.  
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List of publications  

Dobbelstein, T. / Lochner, C.: Factors influencing purchase intention for recycled products: 
A comparative analysis of Germany and South Africa, sustainable development, 1 – 23. 
Wiley, 27.01.23 online published, next issue in print. 

Boitumelo, Pooe / Dobbelstein, T.: Insight into biases when measuring socioeconomics and 
demographics of consumers patronizing retailing fashion design entrepreneurs: Ger-
many’s perspective vs. South African requirements, in: Marketing Science & Inspirations, 
vol. 17 (2022) no. 4, p. 2 – 13. 

Tshikovhi, N. / Dobbelstein, T. / Moyo, S.: Millennial’s consumer behavior during the 
COVID-19 pandemic: perspectives from an emerging and a developed economy, in Afri-
can Journal of Business and Economic Research (AJBER), vol 17 (2022), no. 4, p. 283 – 309. 

Dobbelstein, T. / Kluger, F. / Locher, I.: Soziale Berufe – Anforderungen von Mitarbeitern 
an den Arbeitgeber, in: Siegers, J. / Deuer, E. / Hagedorn, J. R.: Handbuch der Aus- und 
Weiterbildung, 2022, Wolters Kluwer, Hürth, p. 59 - 82. 

Sinemus, K. / Zielke, S. / Dobbelstein, T.: Shopping app features: their impact on customer 
satisfaction and loyalty, The International Review of Retail, Distribution and Consumer Re-
search, vol. 32 (2022), no 4, p. 423 – 449. 

Erasmus, A. / Donoghue S. / Dobbelstein, T.: A pursuit to identify brick-and-mortar and 
online consumer decision-making styles that are globally relevant, in: Retail and Market-
ing Review, vol. 18 (2022), p. 1 - 24. 

Mason, R. / Corbishley, K. / Dobbelstein, T.: Social norm compliance and involvement 
with Covid-19: Demographic differences in developing and developed countries, in: In-
ternational Journal of Research in Business and Social Science, vol. 11 (2022) n. 5, p. 406-
422 

Pooe, B. / Dobbelstein, T.: Insight into the biases when measuring socioeconomics and de-
mographics of consumers patronizing retail fashion design entrepreneurs: Germany’s 
perspective versus South African requirements, in: Überwimmer, M. / Füreder, R. / 
Kwiatek, P. (ed.): Proceeding cross cultural business conference 2022, p. 189 - 200. 

Dobbelstein, T. / Corbishley, K. / Mason, R.: Measurements to Support Farmers’ Markets 
- a South African German Comparison, in Institute for Scientific and Engineering Research 
- proceedings International Congress on Economy, Finance, and Business (ICEFB-22), Lu-
saka, Zambia 2022, p. 51. 

Corbishley, K. / Mason, R. / Dobbelstein, T.: COVID-19 involvement, shopping motives 
and buying behaviour: A German/South African comparison, in: Expert Journal of Mar-
keting, vol. 10 (2022), iss. 1, p. 43 - 61. 

Dobbelstein, T. / Kluger, F. / Locher, I.: Zufriedene Mitarbeitende sind eine starke 
Stimme, in: Sozialwirtschaft, vol. 32 (2022), no. 3, p. 18. - 20. 
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Dobbelstein, T. / Mason, R. / Kamendo, A.: Attitudes and Behaviour Towards Small Local 
FMCG Brands: A Comparative Study between South Africa and Germany, in: 28th Re-
cent Advances in Retailing & Services Science Conference, Book of abstracts (2022), p. 41. 

Dobbelstein, T. / Heidig, W.: Reduziertes Flop Risiko, in: return – Magazin für Transforma-
tion und Turnaround, vol. 8 (2021), no. 6, p. 54 - 56 

Meintjes, C./ Heidig, W. / Dobbelstein, T.: Whether to adopt or not? A cross-country com-
parison of consumer resistance towards smart household appliances, Retail and Market-
ing Review, iss. 2, p. 30 - 51. 

Dobbelstein, T. / Corbishley, K. / Mason, R.: Factors encouraging and discouraging at-
tendance at farmers’ markets: An application of the Kano model, Retail and Marketing 
Review, vol. 17 (2021), p. 56 – 78. 

Heidig. W. / Dobbelstein, T.: Quick Guide Marktforschung im Mittelstand, Wiesbaden 
2021. 

Dobbelstein, T. / Walz, N.: TikTok und Instagram – Erfolgsfaktoren zur Markenführung 
für Konsumgüter in der Generation Z, Göttingen 2021. 

Dobbelstein, T. / Naidoo, V.: German and South African millennials’ reactions to fear 
and stress when purchasing products during COVID-19, Retail and Marketing Review, 
vol. 16 (2020), iss 3, p. 66 - 82. 

Dobbelstein, T. / Mason, R. / Kamwendo, A.: Consumers Perceptions of Critical Success 
Factors for Small Local Consumer Brands, in: studia universitatis babes-bolyai oeconom-
ica, vol. 65 (2020), iss 2, p. 65-89. 

Dobbelstein, T. / Mason, R. / Kamwendo, A.: Attitudes and Behaviour Towards Small Lo-
cal FMCG Brands: A Comparative Study between South Africa and Germany, in: 27th 
Recent Advances in Retailing & Services Science Conference, 2020 Book of Abstracts, p. 28. 

Dobbelstein, T. / Mfopou, P.: Deceptive Counterfeiting and Purchase Intention towards 
Products in Anti-Counterfeit Packaging - An Empirical Investigation in Sub-Saharan 
Africa, in: Journal of applied Leadership and Management, vol. 7 (2019), p. 19 – 30. 

Dobbelstein, T. / Mason, R. / Corbishley, K.: Shopping malls in South Africa and Ger-
many – changing use and customer concerns, in: Global Business Conference, 2019 Pro-
ceedings - Doing Business in a turbulent Environment, p. 8 - 9. 

Dobbelstein, T. / Blomberg, A. / Zielke, S.: The impact of risk dimensions on the attitude 
toward multi-channel Technologies, in: 26th Recent Advances in Retailing & Services Sci-
ence Conference, book of abstracts (2019), p. 27.  

Mason, R. / Dobbelstein, T. / Corbishley, K.:  A comparative investigation into the chang-
ing use of shopping malls in Germany and South Africa, in: Journal of Business and Retail 
Management Research, vol. 13. (2019), iss. 4, p. 61 - 78. 
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Blomberg, A. / Zielke, S. / Dobbelstein, T: The impact of risk perceptions on the attitude 
toward Multi-channel technologies, in: The International Review of Retail, Distribution and 
Consumer Research vol. 29 (2019), iss. 3, p. 262 - 284. 

Dobbelstein, T.: Leadership Productivity Model – Evaluation of Operationalisation, in: 
Journal of Applied Leadership and Management, vol. 6 (2018), p. 34 - 46.  

Dobbelstein, T. / Heidig, W. / Jooste, W. / Mason, R.: The retail industry in South Africa 
as employer of first choice for young talent, Cape Town 2018. 

Heidig, W. / Dobbelstein, T. / Mason, R. / Jooste, W.: Preference for a career in retailing: 
A question of personality, in: The International Review of Retail, Distribution and Con-
sumer Research, vol. 28 (2018), p. 1 - 19. 

Dobbelstein, T.: Foreword, in: Dorasamy, N. / Rampersad, R (eds.): Critical Perspectives on 
Work-Integrated Learning in Higher Education Institutions, Cambridge Scholar Publish-
ing, Newcastle 2018, p. viii - ix.   

Heidig, W. / Dobbelstein, T. / Mason, R. / Jooste, W.: First Choice or Fallback Option? 
The Attractiveness of South Africa’s Retail Industry for Gen Y Members, in: Problems 
and Perspectives in Management, 15. Jg. (2017), Nr. 2, S. 110 - 123. 

Dobbelstein, T. / Krumm, R.: 9 Levels for Value Systems - Operationalising and Measur-
ing the Level Resistance, in: Journal of applied Leadership and Management, vol. 4. 
(2015/2016), p. 107 – 121. 

Gwosdz, F. / Höger, K. / Dobbelstein, T.: Reales Geld für virtuelle Güter, in: planung&ana-
lyse, vol. 45 (2016), no. 6, p. 66 - 67.  

Dobbelstein, T. / Zielke, S.: Insights in the Usage of Price Comparison Websites, European 
Institute for Retail and Service Science (ed.): proceedings, 23rd Conference Recent Advances 
in Retailing and Service Science, 2016, 6 pages. 

Mason, R. B. / Dobbelstein, T.: The influence of the level of environmental complexity 
and turbulence on the choice of marketingtactics, in: Journal of Economics and Behavioral 
Studies vol. 8 (2016), no. 2, p. 40 - 55. 

Gwosdz, F. / Dobbelstein, T.: Virtual Marketing Mix - Marketing applied for virtual 
goods in Free2Play Games, Saarbrücken 2016.  

Dobbelstein, T. / Heidig, W.: Motivation to visit a City - a Retail Perspective, in: Rasouli, 
S. / Timmermanns, H. (ed.): Recent Advances in Retailing and Service Science, EIRASS 
Conference Proceedings, 2015, p. 18.  

Zielke, S. / Dobbelstein, T.: Price Information Search in Online and Offline Channels, in: 
Picot-Coupey, K. / Cliquet, G. (Hrsg.): Proceedings of the 18th International Conference on 
Research in the Distribution Trades, European Association of Education and Research in 
Commercial Distribution (EAERCD), Rennes, Frances, 9 pages. 
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Dobbelstein, T.: Praxisdesign als Einflussfaktor der Patientenzufriedenheit, in: Dental 
Tribune D-A-CH, vol. 12 (2015), no. 3, p. 3. 

Dobbelstein, T. / Zielke, S.: Customer' Price Search Behaviour in Different Channels and 
Product Categories, in: Rasouli, S. / Timmermans, H. (ed.): Recent Advances in Retailing 
and Service Science, EIRASS Conference Proceedings 2014, p. 29. 

Erasmus, A. C. / Donoghue, S. / Dobbelstein, T.: Consumers' perception of the complexity 
of selected household purchase decisions, in: Journal of Retailing and Consumer Services, 
vol. 21, iss.3, May 2014, p. 293-305. 

Dobbelstein, T.: Lebensstil und Lebensgefühl unter der Lupe der Wissenschaft, in: Mar-
keting trifft ..., vol. 2013, p. 8. 

Erasmus, A. C. / Donoghue, S. /  Dobbelstein, T.: Consumers’ perception of the complexity 
of selected household purchase decisions, in: Timmermans, H.J.P (Hrsg.): Recent Advances 
In Retailing and Service Science, EIRASS Conference Proceeding 2013. 

Dobbelstein, T: Stadt, Marketing und Nachhaltigkeit, in: 25 Jahre WIFO, Gemeinsam auf 
dem Ravensburger Weg, Ravensburg 2013, p. 8. 

Dobbelstein, T. / Nattermann, B.: Stationäre versus Internet – Best Practice Beispiele zur 
Stärkung des Stationären Fachhandels, in: Offensiv für den Fachhandel, 9th edition, May 
2013. 

Dobbelstein, T.: Market Potential of Community Produced Textiles on Regional German 
Retail Markets - an educational Student Project to Suppor Communities, Community 
Engagement Symposium Vanderbijlpark, 2012, p. 13. 

Dobbelstein, T.: Changing Perceptions and Target Groups of Private Labels - Advice for 
Retailers, DUT Institutional Research Day, Book of Astracts, 2012 p. 55. 

Dobbelstein, T./Bernauer, J.: Relevanz und Glaubwürdigkeit als Erfolgsfaktoren des 
Weblog-Marketings - Eine empirische Analyse am Beispiel des Automobilzulieferers ZF 
Friedrichshafen AG, Saarbrücken 2012. 

Dobbelstein, T./Brehm, C.: Perception of Cost, Cost Drivers, HRM, Long and Short Term 
Critical Success Factors in the Hotel Industry, Recommendations for Hotel Manage-
ment, in: African Journal of Business Management, vol. 6 (2012), no. 44, p. 10578 - 10590. 

Dobbelstein, T./Peters J.: Online Lebensmittelhandel in Deutschland, Analyse und Kon-
zeption auf Basis von Testkäufen, Konsumentenbefragungen und Best Practice Analy-
sen führender Anbieter, Saabrücen 2012.  

Dobbelstein, T./Krumm, R.: 9 Levels for Value systems, Development of a Scale for Level-
Measurement, in: Journal of Applied Leadership and Management, vol. 1 (2012), no. 1, p. 1-
16. 
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Dobbelstein, T./Renzing, O.: The regional anchoring of a compulsory health insurance as 
decision criterion in the selection of a compulsory health insurance - an empirical analy-
sis based on the country of origin concept, in: Timmermans, H.J.P (ed.): Recent Advances 
In Retailing and Service Science, EIRASS Conference Proceeding 2011. 

Dobbelstein, T./Brylla, T.: Beeinflusst Praxisdesign die Patientenzufriedenheit?, in: ZWP 
spezial, vol. 9 (2010), p. 4 - 9. 

Kuskova, E./Dobbelstein, T.: The evolution of private label branding - from cheap copy to 
professional brand, in: Journal of Brand Management, vol. 49 (2010), p. 366 - 372.  

Dobbelstein, T./Renzing, O.: Wie Hausärzte ihre Patienten zufrieden stellen können - 
Einfühlungsvermögen, Behandlungserfolg, medizinische Kompetenz: Über die Zufrie-
denheit mit dem Hausarzt entscheiden verschiedene Faktoren, in: Schleswig-Holsteini-
sches Ärzteblatt, 61. Jg. (2009) Nr. 07, p. 54 - 57. 

Dobbelstein, T./Renzing, O.: Criteria that influence a patient`s opinion about the medical 
quality of physicians in private practices, in: Timmermans, H.J.P (ed.): Recent Advances In 
Retailing and Service Science, EIRASS Conference Proceeding 2009. 

Dobbelstein, T./Kuskova, E.: Psychographic customer features as determinants of atti-
tudes towards private labels - an empirical analysis in Russia and Germany, in: Timmer-
mans, H.J.P (ed.): Recent Advances In Retailing and Service Science, EIRASS Conference 
Proceeding 2009. 

Dobbelstein, T./Renzing, O.: Die Verbesserung der Arzt-Patienten-Beziehung - eine empi-
rische, maßnahmeorientierte Analyse zur Steigerung von Vertrauen, Patientenzufrie-
denheit und Patientenbindung, Saarbrücken 2009. 

Dobbelstein, T./Dos Santos, M.: The influence of spirituality on the consumer decision 
making process - especially information behavior and retail store selection, in: Timmer-
mans, H.J.P (ed.): Recent Advances In Retailing and Service Science, EIRASS Conference 
Proceeding 2008. 

Dobbelstein, T./Pflaum, M.: Gesundheitsbranche übertrifft starke Tourismusbranche um 
mehr als das Doppelte, in: IHK Wiesbaden (ed.): Hessische Wirtschaft, vol. 6 (2008), Zar-
bock-Verlag, Frankfurt 2008, p. 7 - 8.  

Dobbelstein, T.: Prozessqualität als Wettbewerbsvorteil für Krankenhäuser - eine Ana-
lyse aus Sicht der Einweiser, in: Klusen, N./Meusch, A.(ed.): Zukunft der Krankenhausver-
sorgung, Nomos-Verlag, Baden-Baden 2008, p. 209 - 224. 

Dobbelstein, Thomas/Pflaum, Maximilian/Meier, Michael: Marketingorientierte Umset-
zung einer lebensgefühlbasierten Marktsegmentierung der Generation 45plus für den 
Gesundheitsmarkt am Beispiel der Kampagne für KNEIPP, in: planung & analyse, vol. 4 
(2007), p. 53 - 56. 

Dobbelstein, Thomas/Pflaum, Maximilian: Das Gesundheitsverhalten der Generation 45+, 
in: Gebäudeinstallation, vol. 7/8 (2007), Österreichischer Wirtschaftsverlag, Wien 2007, p. 34 
- 36. 
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Dobbelstein, Thomas/Dos Santos, Maria /Herbst Frikkie: Exploring Consumer's Spiritual 
Development in Adulthood: Possible Implications for Marketing Organisations, in: 
Dheeraj, Sharma/Shaheen Borna (ed.): Developments in Marketing Science, vol. 30 (2007), p. 
154 - 163. 

Dos Santos, Maria/Dobbelstein, Thomas: Spirituality, Self Actualisation and Quantum 
Physics: Commonalities and a Retail Perspective, in: Muller, A. (ed.): Management In-
sights vol. 1 (2007), p. 23 - 46. 

Zielke, Stephan/Dobbelstein, Thomas: Customers’ Willingness To Purchase New Store 
Brands, in: Journal of Product & Brand Management, vol. 16 (2007), no. 2, p. 112 - 121. 

Dobbelstein, Thomas/Zielke, Stephan: Bestimmungsfaktoren der Kaufbereitschaft von 
neuen Handelsmarken, in: Trommsdorff, Volker (Hrsg.): Handelsforschung. vol. 
21 (2007), p. 69 - 83. 

Dobbelstein, Thomas/Pflaum, Maximilian: Generation 45+ - Eine lebensgefühlbasierte 
Marktsegmentierung für den Gesundheitsmarkt, Saarbrücken 2007. 

Dobbelstein Thomas/Pflaum, Maximilian: Bedeutung des Wirtschaftsfaktors Gesundheit 
im Landkreis Ravensburg, in: IHK Bodensee-Oberschwaben (ed.): Gesundheitsmarkt Ober-
schwaben - Zukunftsperspektiven einer Gesundheitsregion, Ravensburg 2007. 

Dobbelstein, Thomas/Windbacher, Daniel: Mystery Shopping - Ziele, Prozess und Qualität 
eines Verfahrens zum Controlling der Dienstleistungsqualität, in: Schuckel, Marcus/To-
porowski, Waldemar (Hrsg.): Theoretische Fundierung und praktische Relevanz der Handels-
forschung, Wiesbaden 2007, p. 103 - 122. 

Dobbelstein, Thomas: Erreichbarkeit und schnelle Prozesse zeichnen gute Krankenhäu-
ser aus - Ergebnisse einer repräsentativen Einweiserbefragung, in: f&w, vol. 24 (2007), 
no. 1, p. 22 - 26. 

Dobbelstein, Thomas / Kristin, Klebl: Development of the Generation 50 plus and their ef-
fects on retail marketing – an insight into the German market, in: Sediba sa Thuto: Aca-
demic Journal of Vaal University of Technology, vol. 3 (2006), p. 19 - 53. 

Dobbelstein, Thomas/Pflaum, Maximilian: Image Analysis and Development as an Instru-
ment to improve the competitive Advantage of the University of Cooperative Education, 
in: Journal of Cooperative Education and Internships, vol. 40 (2006), p. 30 - 45. 

Dobbelstein, Thomas: Die Nutzung probabilistischer Potentialmodelle zur verkaufsstel-
lenspezifischen Marktpotentialprognose - dargestellt am Beispiel von Presseartikeln, in: 
marketing zfp, vol 26 (2004), no. 2, p. 121 - 140.  

Dobbelstein, Thomas: Globalization of Education as a Service Industry – a market based 
Analysis in: Reforma Quaterly International Economic Journal, vol. 21 (2004), no. 2, p. 23 - 
27. 

Dobbelstein, Thomas/Behrendt, Lisa: Mental Models as an Approach to Analyze Con-
sumer Behavior, in: State University of Jakarta (ed.): Parameter Special Edition, vol. 20 
(2004), no. 1, p. 1 - 72. 
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Dobbelstein, Thomas/Mouraviev, Nikolai: The Bologna Agreement: Implications for Uni-
versities in Central Asia, in: Reforma Quaterly International Economic Journal, vol. 21 
(2004), no. 1, p. 46 - 47 and 51 - 53. 

Dobbelstein, Thomas/Taylor, Susanne: Analysing the World of Work’s Requirements with 
the Aim of Enthusing Companies about Cooperative Education, in: Asia Pacific Journal 
of Cooperative Education (APJCE), vol. 5 (2004), Part 1, S. 1 - 6. 

Dobbelstein, Thomas: Marktpotentialanalyse, in: dnv, vol. 54 (2002), no. 4-5, p. 92 - 94 
(part 1) and no. 6, p. 26 - 28 (part 2). 

Dobbelstein, Thomas: Marktpotenzialanalysen als Basis der Sortimentspolitik, Das Bei-
spiel Presseartikel, Wiesbaden, 2002. 

Dobbelstein, Thomas/Fröhlich Simone: Zwischen den Zeilen ... (Die Bedeutung der Kaufzei-
tungskunden für die Marketing- und Sortimentspolitik in Convenience Shop) in: Convenience 
Shop, vol. 6. (2001), no. 10, p. 49 - 50. 

Dobbelstein, Thomas: Beschwerde- und Reklamationsmanagement - Analyse und Maß-
nahmen dargestellt am Beispiel des Möbelhandels, in: Müller-Hagedorn, Lothar (ed.): 
Kundenbindung im Handel, Frankfurt am Main 1999, p. 283 - 314, updated in: Müller-Hage-
dorn, Lothar (ed.): Kundenbindung im Handel, 2. edition., Frankfurt am Main 2001, p. 289 - 
320. 

Schuckel, Marcus/Dobbelstein, Thomas: Ausgewählte Methoden zur Kategorisierung von 
Kundenanforderungen auf der Basis der Penalty-Reward-Contrast-Analyse, in: Müller-
Hagedorn, Lothar (ed.): Kundenbindung im Handel, Frankfurt am Main 1999, p. 135 - 164, 
updated in: Müller-Hagedorn, Lothar (ed.): Kundenbindung im Handel, 2. edition., Frankfurt 
am Main 2001, p. 147 - 176. 

Schuckel, Markus/Dobbelstein, Thomas: Die Kategorisierung von Kundenanforderungen 
mit Hilfe der PRC-Analyse - dargestellt am Beispiel einer Studie zum Gebrauchtwagen-
markt, in: Mitteilungen des Instituts für Handelsforschung an der Universität zu Köln, vol. 50. 
(1998), no. 5, p. 89 - 102. 

Kaapke, Andreas/Dobbelstein, Thomas: Kundenbindung im Handel - Empirische Ergeb-
nisse, in: Müller-Hagedorn, Lothar (ed.): Kundenbindung im Handel, Frankfurt am Main 
1999, p. 45 - 64, updated in: Müller-Hagedorn, Lothar (ed.): Kundenbindung im Handel, 2. 
edition, Frankfurt am Main 2001, p. 47 - 66. 

Dobbelstein, Thomas / Keppel, Michael F.: Die Auswirkungen des E-Commerce auf die 
Sortimentsplanung des Großhandels - dargestellt am Beispiel des Presse-Grosso, in: 
Müller-Hagedorn, Lothar (ed.): Zukunftsperspektiven des E-Commerce im Handel, Frankfurt 
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Kundengewinnung konzeptionell angehen, Vortrag IHK Unternehmerfrühstück der IHK 
Bodensee-Oberschwaben, 13.07.2010, Isny-Neutrauchburg. 

An examination of antecedents of customer satisfaction in e-tailing environment, Dob-
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2023-03-21 (last update) 19 

Psychographic customer features as determinants of attitudes towards private labels – 
an empirical analysis in Russia and Germany, Dobbelstein, T./Kuskova, E., European In-
stitute of Retailing and Services Studies (EIRASS), 16th international conference on recent 
advances in retail and service science, 06.07. - 09.07.2009, Niagara Falls, Canada. 
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Erfolgsfaktor Kundenzufriedenheit, presentation Thementag der IHK Ulm: Marketing - ein 
Muss für Gründer, 25.06.2008, Ulm. 

Generation 50+ - Wie werthaltig und homogen ist diese Zielgruppe wirklich? panel dis-
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Der Wirtschaftsfaktor Gesundheit im Landkreis Ravensburg, economic advisory council 
- city of Ravensburg, 20.03.07, Ravensburg. 
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and der Fontys Internationale Hogeschool Economie, 27.09 - 01.10.04, Venlo/Niederlande. 

Consumer Behaviour in Multi-Channel-Retailing, Lehrauftrag and der Fontys Internatio-
nale Hogeschool Economie, 27.09 - 01.10.04, Venlo/Niederlande. 

Exploring the Motivation to study at a German University of Cooperative Education as 
the Basis of improved University Marketing, Vortrag zusammen mit Nerine Bresler, Sate 
University of Johannesburg, auf der 5th Asia Pacific Conference on Cooperative Education, 
01.12.04, Auckland, New Zealand.  

European Life-Styles, Applications in Market-Research and Marketing, lectureship at 
Alan Shawn Feinstein Graduate School, Johnson & Wales University, 10. - 22.6.2004, Provi-
dence, Rhode Island (USA). 

Higher Education as a Service Industry as a globalized World, presentation at the Fourth 
annual Conference of the Educational Network (EdNet) on behalf of the US Agency for Inter-
national Development (USAID), 05.04.04, Almaty, Kasachstan. 

The Impact of E-commerce on Retailing, presentation at Vaal University of Technology, 
23.02.2004, Vanderbijlpark, South Africa. 

Current Developments in Distribution Management and Retailing, lectureship at Techni-
kon Witwatersrand (becoming the University of Johannesburg on 1 January 2005), 03.02. - 
16.03.04, Johannesburg, South Africa. 

Theories and Instruments of Analyzing a Company’s Position in a Competitive Environ-
ment, lectureship at Technikon Witwatersrand (becoming the University of Johannesburg on 
1 January 2005), 03.02. - 16.03.04, Johannesburg, South Africa. 

Balanced Scorecard als Instrument der Unternehmenssteuerung im Großhandel, Groß-
handelsausschuss der IHK Bodensee-Oberschwaben, Ravensburg, 15.12.03. 
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Higher Education in the Federal Republic of Germany – Description and Evaluation, 
presentation at the Educational Network funded by the United States Agency for International 
Development (EDNET / USAID), 28.11.03, Bishkek, Kyrgyz Republic.  

New International Instruments of Customer Research, lectureship at the Academy of 
Management under the President of the Kyrgyz Republic, 19. - 28.11.03, Bishkek, Kyrgyz 
Republic. 

Die BA und Ihre Kunden – ein Konzept zur Analyse von Zufriedenheit und Begeiste-
rung, 1. BA-Kongress, 04.11.03, Stuttgart. 

Life-Style-Research as an Instrument of Market Segmentation, lectureship at Fontys In-
ternationale Hogeschool Economie, 08. - 12. 09.2003, Venlo, The Nether-lands. 

The Use of Couponing in Marketing, lectureship at Fontys Internationale Hogeschool Econ-
omie, 08. - 12. 09.2003, Venlo, The Netherlands. 

Customer Satisfaction - An Overview Applied to Universities -, lectureship at the State 
University of Jakarta, 02.09.2003, Jakarta, Indonesia. 

Methodology of Teaching and Supervising in Cooperative Education, Seminar at the Vo-
cational Education Development Centre (VEDC), 01. - 05.09.2003, Jakarta, Indonesia. 

Analysing the World of Works’ Requirements as a Foundation to fill Companies with 
Enthusiasm about Cooperative Education, World Association of Cooperative Education: 
13th World Conference on Cooperative Education, 29.08.2003, Rotterdam, The Netherlands.  

Kundenzufriedenheit - Anspruchsveränderungen in wirtschaftlichen Krisen - Südwest-
metall, Verband der Metall und Elektroindustrie Baden-Württemberg e. V., Seeschloss Mon-
fort, 17.07.2003, Langenargen. 

Kundenzentren - Pro und Contra, Bundesverband der deutschen Gas- und Wasserwirt-
schaft e. V., Landesgruppe Ost, 26.06.03, Oberwiesenthal. 

E-Marketing – A Tool of Gaining and Keeping Customers, lectureship at Hogeschool Zee-
land, 17. - 21.03.03, Vlissingen/The Netherlands. 

The Use of E-Marketing in Customer Relationship Management, Lehraufträge an Tash-
kent State Economic University, Namangan Engineering Economic Institute, Andijan State 
University, Bukhara State University, 31.01. - 01.03.03, Tashkent, Namangan, Andijan, Bu-
khara/Usbekistan 

Kundenzufriedenheit bei Krankenversicherungen – Impulse und ausgewählte Aspekte, 
Bezirksrat der AOK Allgäu-Oberschwaben, 21.11.02, Ravensburg. 

Measurement and Improvement of Customer Satisfaction in Service Industry, lecture-
ship at Hogeschool Zeeland, 14. - 18.10.02, Vlissingen/The Netherlands. 

Delegate Satisfaction – Evaluation and Market Research on the Border between public 
and private Interest, European Master of Congress Management (EMCM), Universidad de 
Deusto, Institute of Leisure Studies, 18.07.02, Bilbao/Spain. 
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Vom zufriedenen zum begeisterten Kunden, Erfordernisse der Kundenbindung im Han-
del: Öffentliche Antrittsvorlesung an der Berufsakademie – staatlichen Studienakademie 
Ravensburg – University of cooperative education, 18.04.02, Ravensburg.  

Marktanalyse und Sortimentsgestaltung für Presseerzeugnisse: Jahrestagung Bundesver-
band Deutscher Buch-, Zeitungs- und Zeitschriftengrossisten e.V., Köln 06.03.2002, Baden-
Baden. 

Konzepte eines interaktiven POS-Marketing für Presse, Fachhochschule Kob-lenz, 
14.11.2001, Koblenz. 

POS-Marketing, Lehrauftrag an der Berufsakademie - Staatlichen Studienakademie - Hei-
denheim, Wintersemester 2001/2002, Heidenheim. 

VMP Nutzenpotentiale für Logistik und Marketing, G+J Vertriebstagung, 13.03.2001, 
Timmendorfer Strand. 

Benchmarking als Controllinginstrument und Innovationsmotor in Dienstleistungsun-
ternehmen, Universität Bayreuth, Lehrstuhl für Betriebswirtschaftslehre VIII - Dienstleis-
tungsmanagement - Prof. Dr. Herbert Woratschek, 15.07.1999, Bayreuth. 

Der Betriebsvergleich des IfH als Instrument zur Unterstützung der Existenzgründung 
und Unternehmensführung im Einzelhandel, IHK Berlin, 06.07.1999, Berlin. 

Was erwartet der Kunde beim Möbelkauf? Was ist ihm wichtig, was ärgert ihn? Wo 
müssen Handel und Industrie ansetzen?, Verlag Matthias Ritthammer GmbH, 3. Nürnber-
ger Gespräch: Bündnis für Qualität - Zukunftsallianz der deutschen Möbelbranche?, 
27.11.1998, Nürnberg.  

Reklamationsmanagement im Möbelhandel, Ursachen und Behandlung von Reklamati-
onen, Foreningen Dansk Möbelindustri, 08.10.1998, Billund, Dänemark. 

Marktforschung im Handel - make or buy, BBE/IfH Summerschool Handel, 02.07.1998, 
Much. 

Koordination der strategischen Planung im Handel, BBE/IfH Summerschool Handel, 
01.07.1998, Much. 

Benchmarking als unternehmensübergreifendes Controllinginstrument in Dienstleis-
tungsunternehmen, Universität Bayreuth, Lehrstuhl für Betriebswirt-schaftslehre VIII – 
Dienstleistungsmanagement - Prof. Dr. Herbert Woratschek, 28.05.1998, Bayreuth. 

Innovative Auswertungskonzepte - der Betriebsvergleich für Drogerien, Mitgliederver-
sammlung des Drogistenverbandes Niedersachsen e.V., 16.05.1998, Hameln. 

Der Betriebsvergleich als Instrument der Unternehmensführung im Möbelfacheinzel-
handel, Fachschule des Möbelhandels, 25.03.1998, Köln. 

Benchmarking als Instrument der Unternehmenssteuerung, Jahreshauptversammlung 
Bundesverband Produktionsverbindungshandel multitec, 26.02.1998, Kassel. 
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list of cooperative projects  

Generation Z's understanding of sustainability in the fashion industry - Cape Town Fashion 
Council (2022) 

Analysis of the user experience as foundation of a facelift for the Hymer motorhomes BMC-T 
/ BMC-I - Hymer GmbH & Co. KG (2021) 

Requirements of junior employees in caring professions concerning the employer - Stiftung 
Liebenau und Institut für soziale Berufe (2021) 

Consumer Patronage of Fashion Design Entrepreneurs in South Africa and Germany - Cape 
Town Fashion Council (2021) 

The importance of lighting in office planning - identification and analysis of decision-makers 
- LTS Licht und Leuchten GmbH (2020) 

The importance of personality traits for shopping behavior before, during and after the Corona 
Lock Down in Germany and South Africa, Zentrum für empirische Kommu-
nikationsforschung and University of Kwazulu-Natal (2020) 

The importance of lighting in office planning - identification and analysis of decision-makers 
- LTS Licht und Leuchten GmbH (2020) 

The influence of personality traits on shopping behavior before, during and after the Corona 
Lock Down in Germany and South Africa, Zentrum für empirische Kommu-
nikationsforschung and University of Kwazulu-Natal (2020) 

Influence of climate neutrality on wine purchases - market analysis in the segment of 20 - 30 
year old female customers for the wine brand allure, zgm winery (2020) 

Past Corona - Patients' requirements on medical practices, VISION PRAXIS (2020) 

Acceptance of Multi-Channel-Technologies, Walbusch foundation chair for Multi-Chan-
nel-Management (2019) 

Making puzzles attractive for non-Puzzlers, Ravensburger AG (2019) 

Market potential and target groups analysis to increase leads and conversion, mein-gardinen-
shop.de (2019) 

Recommendations for strategic market positioning and operational optimization based on fun-
damental target group analyzes, Regio Airport Mengen (2018/19) 

Reservations and fears of consumers towards smart home products - EURONICS, University 
of Applied Science Albstadt-Sigmaringen, Universtty of Johannesburg (2018)   

Analysis of customer-specific purchase decisions processes for shredders - HSM (2018) 

Status and development potential of digitization in the county of Ravensburg – Landkreis 
Ravensburg (2017) 
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Availability Check / Click & Collect / Click & Reserve - Multi-channel use and its determi-
nants in Germany - Walbusch foundation chair for Multi-Channel-Management (2017) 

Comparison of online and offline shopping for selected product groups in South Africa and 
Germany – University of Pretoria / National Research Foundation South Africa (2017) 

Future and digitization of the commercial dishwasher - Winterhalter Deutschland GmbH 
(2016) 

Image and reputation analysis - Vom Fass AG (2016) 

Determinants for selecting a course of study - Sector Education and Training Authority and 
Wholesale and Leadership Retail Chair (2016) 

Determinants of the use of price-search engines, Aarhus University, School of Business and 
Social Sciences (2015) 

Requirements of self-employed physicians regarding banking services, an empirical analysis 
in the district of Ravensburg, Kreissparkasse Ravensburg (2015) 

Motivation for visiting inner cities - a trade-oriented analysis – Stadt und Wirtschaftsforum 
Ravensburg (2015) 

Satisfaction analysis of students at Baden-Württemberg, Cooperative State University, Ra-
vensburg (2014) 

Future perspectives for the Baden-Württembergische Chinagesellschaft (2014) 

Analysis and recommendations for the medium-term orientation of business policy, 
Kürschner Mayer, Wangen (2013) 

International customer satisfaction analysis Dubai, Moskau, Mumbai und Shanghai, Waldner 
Laboreinrichtungen (2013) 

The price information behavior in retail and its determinative factors, an investigation in dif-
ferent commodity groups, Aarhus University, School of Business and Social Sciences (2013) 

Analysis of animal protection as an influencing factor on the purchase of poultry products 
/Bruderhahn Initiative, Holle, (2013) 

Development of the research design for the analysis of the purchasing behavior of tourists in 
Vorarlberg, Chamber of Commerce Bodensee-Oberschwaben, Wirtschaftskammer Vorarl-
berg (2012) 

Customer satisfaction and image analysis for the target group schools, Waldner Laborein-
richtungen (2012) 

Analysis of the requirements of users of domestic and mobile care and mobility aids to the 
sanitary trade, Invacare GmbH (2012) 

Designing analysis of leasing models for safety systems, Bosch Sicherheitssysteme (2012) 
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Analysis of asset builders, Internationales Bankhaus Bodensee (2011) 

Cause analysis of changed sales figures for motorhomes and caravans, Dethleffs GmbH & 
Co. KG (2011) 

Analysis of the factors influencing the purchase of yogurt with special consideration of the 
naturalness factor, Danone GmbH (2011) 

Influence of social responsibility on the purchasing behaviour of young people, Verein Sozi-
alkauf Bodensee-Oberschwaben (2010) 

Customer satisfaction analysis, NN (2009) 

Analysis of possible motifs for the purchase of electrostimulation devices for the control of 
incontinence, Neurotech GmbH (2009) - GWA price in Gold 

Analysis of confidence-promoting factors in the physician-patient relationship, AOK-Ost-
württemberg (2009) 

Comparison of attitudes toward trademarks in Germany and Russia, Metro AG (2009) 

The development of Generation 50+ and its impact on retail marketing, Universität Göttin-
gen, real, - Handelsgesellschaft (2009) 

Factors influencing willingness to purchase trademarks, Universität Göttingen (2007) 

The behavior of generation 45+ in the health care market, Schindler Parent GmbH (2007) 

Influence of spirituality on consumer behaviour, University of Johannesburg (2007) 

Image analysis of the Berufsakademie Baden-Württemberg (2006) 

 


